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EDUCATION AND QUALIFICATIONS

2011-2014      Doctor of Philosophy (Strategic Management), KNUST, Kumasi
2004-2005 Masters of Business Administration (MBA): University of Central Lancashire, UK.
2002-2003  
MA Social Work and Welfare Studies - University of Central Lancashire, UK,

1998-2001 BA (Hons) Sociology with Political Science - University of Ghana, Legon, 

Professional Qualification

2006-2007
Professional Diploma in Marketing- Chartered Institute of Marketing (CIM), UK
INSTITUTIONS ATTENDED WITH DATES
2011-2014: Kwame Nkrumah University of Science and Technology, Kumasi

2004-2005: University of Central Lancashire, UK

2002-2003: University of Central Lancashire, UK

1998-2001: University of Ghana, Legon
WORK EXPERIENCE 
August 2023 – Professor 
August 2019 – Associate Professor

August 2013- July 2019: Senior Lecturer, School of Business, KNUST  

March 2009 –July 2013: Lecturer, School of Business, KNUST

March 2008 – March 2009: Part-Time Lecturer, School of Business KNUST
POSITIONS HELD

November 2023- Dean, KNUST School of Business

January 2022 – October 2023: Head of Department, Marketing and Corporate Strategy, KNUST

November 2016 – 31 December 2021: Deputy Director, Institute of Distance Learning, KNUST
August 2015 –July 2016: Ag. Dean, KNUST School of Business, KNUST, Kumasi

August 2015 – July 2016: Vice Dean, KNUST School of Business, KNUST, Kumasi
August 2015 –July 2016: Head of Department, Marketing and Corporate Strategy, KNUST

August 2013 –July 2015: Head of Department, Marketing and Corporate Strategy, KNUST

August 2010 –July 2013: Faculty Examinations Officer:  KNUST School of Business, KNUST

PROFESSIONAL ASSOCIATIONS

Member, Academy of Management

Member, Africa Academy of Management

Member, International Academy of African Business and Development (IAABD)

GRANTMANSHIP AND CONSULTANCY EXPERIENCE
2016 – 2022: Leading an integrated marketing communication of all KNUST/IDL programmes across all centre in Ghana, leading to massive growth in students’ enrolment and income generation of the University. 

2016 – 2019: Leading KNUST to conduct nationwide industry needs and skill gap assessment across Ghana, leading to the development of innovative, demand driven, and industry relevant academic programmes for KNUST/IDL. Demand-Driven Marketing Service Packages for the development of the programmes include the following: Market research analysis, brand packaging, digital marketing campaign, internal quality certification and accreditation from Ghana Tertiary Education Commission, supply chain optimisation (including learning centres across Ghana), promotional events, customer programmes, educational workshops and seminars, crisis management and public relations etc.
2020- Leading KNUST and IDL for the development of online teaching manual. Also, leading KNUST for migration from classroom teaching to online teaching during COVID 19. And leading training of all KNUST lecturers in online teaching.

July 2011 to August 2012 – Intercontinental Bank, Ghana

Consultant/Researcher: Mystery Shopping Researcher for Intercontinental Bank, Ghana. Visiting the various branches of the Bank to assess their service quality and customer service needs of the branches. Activities include time it takes to open an account, attention given to customers, attitude in answering phone calls, cleanliness, and neatness of staff. This led to the identification of the training needs of individuals staff and branches in the area of service quality, customer service, communication and relationship skills.
2013-2015: Technoserve (ENGINE) –

Selecting and training over two hundred entrepreneurs on business networking entrepreneurship and how to develop business concept; selecting successful and convincing business concepts and training the entrepreneurs on business plan preparation; Screening business plans to select convincing plans for official presentation of the plans; and serving as a judge of the business plan presentation to select the top business plans for financial support from Technoserve (ENGINE). Contact Persons: Joseph Gyapong, Tel No. 0501317611; Josephine Amoah Baffour, Tel: 0501317608

February 2015 – Date: National Board for Small Scale Industry, Kumasi Chapter

Conducting needs assessment for micro business owners under the NBSSI to identify their needs. Based on the needs assessment, adult literacy classes was organised for the members under my supervision.

2018: Kumasi Business Incubator Team Member, A proposal of $500,000 World Bank Project to develop innovative students’ ideas into full-fledged business

2022: Co-Principal Investigator, Affordable Sustainability Logistics Network in Ghana (ASONG) project – 632,000 Euros, Funded by German Academic Exchange Service DAAD.
2021: Research Coordinator, Creating Resilient Logistics and Supply Chain Systems through Digital Solutions project–526,000 Euros, Funded by German Academic Exchange Service DAAD.

2022 Award Winner, Carnegie African Diaspora Fellowship Program, Scholar Exchanges Division, Institute of International Education (lIE), USA. This award brough a visiting Professor to KSB for 3 months period for teaching, research, and mentorship for students and staff.
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